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Killer Tip 1 –- Use an Awesome 
Image 

 
The image is probably the most important aspect of your Facebook Ad. I would go as far to 

say that the image directly relates to about 65% of the Ads effectiveness. 

There are a couple of simple tips you can use right out of the gate. These include:- 

 Use bright and contrast colours to Facebooks blue and white corporate colour 

 Use borders on your images 

 Tilt the image slightly 

 

Example tilted image with border (+Attractive female) 

1. Images of attractive women work well when targeting both men and women 

especially when the person is looking directly towards the viewer or towards the ad. 



 

Attractive woman looking towards the viewer and pointing towards the ad. Strong contrast 

background colour. 

2. Try something weird that will catch the viewers’ attention 

 

Weird Image 

 

Weird Image plus border + tilt 

 

 
Weird Image, Contrast Colours, tilt + Border 

I like to buy all my images from Istock.com. They have a huge selection at reasonable prices (from 

around £1 each image for small Facebook sized images) alternatively just do searches on google for 

“Royalty Free Images” 



Killer Tip 2 –- Use A Killer 
Headline 

 
The headline is the next important aspect of the Facebook ad. This probably accounts 

towards 20-25% of the Ads effectiveness. 

I use 3 simple types of headline formula 

 

A Compelling Question – This is where the Ad headline is a question. An example of this 

could be something like:- 

a. Need More Traffic? – If you had a product or service that helped generate 

traffic 

b. Need To Lose Weight? – If you had a diet product 

c. Network Marketer? – If you were targeting network marketers 



 

Call Out Directly – This is where the headline of the Ad calls directly to the target 

market. Here are a couple of examples:- 

d. Hey Amway Distributor? – If you had a product or service that was targeted 

at Amway distributors. 

e. Single & 40+ – If you had a dating product aimed at 40+ people. 

 

 

Shock & Awe  – This can be ULTRA effective but needs to be used with caution. 

Sometimes an ad will create some sort of controversy which can be great to get your 

word passed around virally. Here are couple of examples:- 

f. Hey Ash Tray Breath? – If you had a product or service that was targeted at 

stopping smoking. 

g. Are You Plain Stupid? – This is trying to attract someone’s attention 

h. Hey Loser!– Perhaps targeting a product such as dating 

i. Still Single At 40? – This could be a highly targeted ad aimed to single people 

aged 40+ 

Get the picture? Pretty simple but highly effective!! 



Killer Tip 3 –- Get Them To Read 
The Body Copy 

 
So if we have done a good job with Killer Tip 1 & 2 the next bits a breeze.  

1. Our Awesome Image has attracted their attention 

2. Our Killer headline has got them interested 

3. Now we need our body copy to push them the final step to take the action. 

Although the body copy is nowhere as important as the Image and Headline we need the 

body copy to get them do what we want them to do next BEFORE they get side stepped 

somewhere else 

 

 

 

 

 


